9:45 -
10:00

10.00 -
10:45

10.45 -
11.15

11:30 -
12:00

12:45 —
1.30

2:25 -
3:10

3:10 -
3:30

Session 6:

Thinking outside
the box - creative
FReeZA shows
Presented by local
groups

Facilitated by

Shane Wickens
The Push

GEELONG - 9.00 Registrations open

PUSH FREEZA SUMMIT 2007 WORKSHOP PROGRAM

FReeZA Worker workshops

Session 1 (a):
Introduction

Outline of the workshop
program

Session 1 (b):

FReeZA Program Overview

Your FReeZA and Highlights.
Program FReeZA Reporting and
Greg Box, contractual obligations.
Office for Youth. Promoting FReeZA and
Writing for the Web
FReeZA Program
Developments
Session 2: Maximising media

Planning a publicity
campaign and getting
the word out there
Natalie Crupi,

Oh Traveller Publicity

opportunities within your
community. Print, radio and
online media — making it work
for your show. Working with a
communications department
to deliver a successful
publicity plan.

LUNCH & ACOUSTIC PERFORMANCE BY TRIAL KENNEDY

Session 3:

Security — tips on
what you need to
consider when
booking security for
your FReeZA show.

Sarina Persall,
New Breed Security

What you need to plan for to
ensure a safe FReeZA event.

The importance of venue
audits, risk assessments &
emergency management
procedures — how this relates
to security.

Developing local policies on
security issues and duty of
care to young patrons.

Session 4:

All ages shows,
booking agents and
securing your
headline artist

Gerard Pidito,
Wildflower Music
APRA and your
FReeZA Program
Con Kalamaras, APRA

Gerard, on creating
Wildflower Music and
successfully promoting all-
ages shows.

What you need to know when
booking a headline artist for
your FReeZA show.

What is APRA and how does
it relate to FReeZA?
Understanding event licenses
and royalty payments.

Session 5:

Myspace and how
online marketing can
work for your FReeZA
Committee

Kristy Theissling,

What is myspace?

Building audiences &
reaching diverse communities
Developing profile,
community acknowledgement
and access to your committee

Local FReeZA Committees
share ideas — what creative
events have you produced

recently?

How did you come up with the
idea and how did the event go?
What advice do you have for
other groups who may try
something similar?

The Push Online integrity: flaws, faults

and things to look out for.
Session 6: FReeZA workers to support
FReeZA Workers to their committee members in
join committee presentations on creative
session FReeZA shows.

3:30 Close




